
KEY FACTS
Managing Director Jim Minto

Shareholders 39,000

Stock Exchange Listing ASX

ASX Code TAL

Shares on issue 361 million

Employees 1,000

Standard & Poor’s Insurer Financial Strength 
Rating A, stable outlook 

Website www.toweraustralia.com.au

Competitive position  10% market share

Principal Activities:
•	 Life insurance for individuals and groups
•	 Superannuation based investment 

Successful and Sustainable  
Business Model:
•	 Specialist life insurance company with leading 

competitive propositions in each of its core 
markets

•	 Broad distribution footprint through Advice, 
Workplace/Group and Direct to customer 
channels

•	 Capable and motivated people

•	 Strategy to achieve market leadership with  
the interests of customers and partners at  
the forefront

	 -	delivering valued products and services
	 -	strong business partnering and innovative 	

	 technology
	 -	ensuring people can easily obtain life 	 	

	 insurance cover that best suits their needs

FACT SHEET
TOWER AUSTRALIA AT A GLANCE october 2009

TOWER Australia  
Investor Information
Enquiries regarding TOWER Australia’s  
operating and financial performance:  
Email: investor.relations@toweraustralia.com.au

Share Registry enquiries:  
Email: Web.queries@computershare.com.au
www.toweraustralia.com.au

TOWER Australia is the only 
specialist life insurer listed on ASX

Total inforce premium JUNE 2009
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Group Life

Disability Income

Term Life

inforce premium  
by product

New business  
by channel

Individual lump sum 52%

Individual income  
protection 17%

Group 31%

Alliances 35%

Group 18%

Independent financial  
advisers 47%

Diversified product and channel mix  31 march 2009

TOWER Australia Group Limited ACN 003 401 698    Website: www.toweraustralia.com.au    PO Box 142 Milsons Point NSW 1565 Australia

Source: Plan for Life



Tower Australia competitive strategy

Retail products via  
full advice
dealers
advisers

•	 Service
•	 Partnerships
•	 Technology
•	 Product design
•	 Innovative processes

group and workplace
industry funds
companies
Superannuation schemes
master trusts

•	 Partnerships

•	 Business-to-Business technology

•	 Solutions design

direct to consumer
insuranceLine
alliances

•	 Simple “no advice” products

•	 Strong direct skills and capability

•	 Marketing and sales

core competencies 
underwriting, pricing and claims management

TOWER Australia Strategy

aspirational/goal
“ongoing leadership in all segments with excellence delivered by strong people capability”

Ambition and Values
TOWER Australia’s ambition is to make life solutions a well understood and valued  
part of peoples’ lives.

Five core values underpin TOWER Australia’s growth plans for the future:

Collaboration Working as a team internally and with the world around us

Accountability Taking ownership for what we do and why we do it

Innovation Encouraging and rewarding new ideas and fresh ways of doing things

Respect Putting the needs of people first and sharing views openly and honestly

Simplicity Making it simple and saying it how it is

financial performance  underlying profit

	 6 months ended	 6 months ended	 6 months ended	 % Change 
	 31 Mar 2008	 30 Sep 2008	 31 Mar 2009	 Mar 09 v Mar 08

In-force Premium 	 $693.8m	 $749.1m	 $709.9m	 +2%

Reported Net  
Profit after Tax 	 $30.9m	 $37.8m	 $27.1m	 -12%

Underlying Net  
Profit after Tax (1)	 $33.9m	 $34.0m	 $38.2m	 +13%

Underlying  
Earnings per Share 	 10.1 cents	 10.1 cents	 10.9 cents	 +8%

Underlying Return  
on Equity (annualised)	 12.4%	 11.7%	 12.2%	 -2%

Shareholder Equity	 $560.7m	 $599.5m	 $654.4m	 +17%

Gearing  
(Debt/(Debt+Equity)	 15.1%	 14.3%	 22.9%	 +52%

Embedded Value 
(Life Company)	 $781.4m	 $812.5m	 $899.3m	 +15%

Value of One Year’s  
New Business 	 $47.8m	 $48.3m	 $63.0m	 +32%
(1) Reported net profit after tax adjusted for non cash items and normalised investment income

LATEST 
AWARDS
2008 AUSTRALIAN BANKING AND 
FINANCE MAGAZINE AWARDS

Best life Insurance Product – 
Accelerate

Best technology innovation – 
Accelerate

2008 MONEY MANAGEMENT 
MAGAZINE ADVISER CHOICE RISK 
AWARDS
Silver, Risk Company of the year – 
TOWER Australia
Silver, Disability Product – Accelerate

2009 MONEY MAGAZINE AWARDS

Best Term Life and Total & Permanent 
Disability Product – TOWER Protection 
Policy

Best Income Protection (Best 
Featured) Product – Accelerate
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